
CGMA:  State of the Business



CGMA:  What’s New
1. External events:  

a. Government Lapse in Appropriations:  $8.4m in 35 days
b. Pandemic:  $4.5m in 2020
c. Women’s retention study:  Breast milk shipment, PCS 

child care, Assisted Reproductive services
2. Delivered 10% all historical assistance in last two years
3. New branding
4. Better balanced revenue sources (Individual, foundations, 

corporate)
5. Attention on year round giving and donor stewardship
6. Accelerated new programs:  OCONUS rental car/PCS car 

shipment, DLA Supplemental, AK Ferry Strike
7. Increased loan/grant amounts, reduced approval authority to 

reduce stigma
8. You Tube, Instagram and other ways to communicate



CGMA:  What’s the same
1.Active duty support; still largely flatlined
2.Attrition for retirees as transition
3.Misperceptions about CGMA

a. What we do more than hurricane/vehicle loans 
and emergency travel, credit checks/scores, career 
impacts

b. Differences between CGMA and CG Foundation
4. Institutionalizing processes to raise donor 

awareness (promotions, advancements), others
5.Staff capacity remains limited



Some Clients We Helped



How You Can Help
• Ensure others know about programs:  

Disasters/Emergencies, Education, Family/Off-
duty Support
• Retirees
• Widows without SBP

• Ask for us to present to networks, either in 
person or virtually
• Help us friendraising which leads to fundraising
• Spread the word



Questions?
Cari.Thomas@cgmahq.org

703-498-8381

mailto:Cari.Thomas@cgmahq.org

